
 

 

DFW Metroplex CFC FUNdraising Ideas 

 

Employee Meetings 

“How to get ‘em there and get ‘em in the spirit.” 

Invite the Commander/Director/Office Head to say a few words of 
 endorsement for the campaign. 

Provide refreshments.  

Publicize charity speaker’s names in advance. 

Have employees turn in completed pledge cards (whether they donated or not) at the meeting. Draw one or several 
from those turned in and award prizes to those employees. Make sure this is publicized in advance.  
 

 

 Give away gifts like balloons or key rings to attendees.  

 

Take the meeting to the employees. Instead of meeting in a conference room, why not go right out into the work 
area?  

Arrange to have employees share their experiences with charity services or tours at the employee meetings.  

Combine the CFC meeting with a regularly scheduled staff or safety meeting.  

Hide a prize under one seat. Have everyone check their chair to see if they’ve won.  

Make your own video tape showing your key persons visiting charities in your area.  

Use your Loaned Executive at CFC. They are well-versed in commonly asked questions about CFC.  

 

 

 

 

 

 

          



 

 

Publicizing Your Campaign 

“ Hey you! It’s CFC time !” 

Run executive’s management’s campaign first in order to start the momentum and set the pace for your 

regular employee campaign.  

Send messages on e-mail or in-house computer system.  

Publish articles in the employee newsletter.  

Post information on company bulletin boards.  

Publish a calendar of campaign events.  

Hang CFC posters, banners or thermometers in heavy traffic areas.  

Publicize specific charity programs that your employees’ contributions support ( i.e. American Red Cross- 

disaster services, CPR training, first aid;  American Cancer Society- education and screening programs. )  

Announce information on the loudspeaker.                               

Send memos or letters from the president to all employees.  

Put flyers on car windshields.  

Place door hangars on office door knobs.  

Decorate the elevators, stairwells, and inside of restroom stall doors.  

   Give out chocolate kissed or fortune cookies with CFC message.  

Ask department head to talk about the campaign at staff and safety meetings.  

Have your president or an executive staff person walk through the work place wearing a sandwich board advertising 

CFC.  

 

 

 



 

 

Events 

“ From black tie to Frankenstein.” 

Off and Running  

Many companies like to have big kick-off events, such as continental breakfasts, to open their campaigns. This is a 

great time for your president to give an endorsement of CFC and talk about upcoming campaign activities like 

employee meetings and fund-raisers.  

 

Just Watch Out for Ants  

Why not make your company picnic a CFC event? Invite CFC to set up booths  

And have your Loaned Executive speak. Do fundraising activities throughout the day.  

 

Mission Accomplished 
Once your company has reached its campaign goal, have a finale party. Invite all employees and have your Loaned 
Executive to give a thank you presentation. Serve refreshments and have prize drawings. 
 

 
                                  
                                                       Ghoulishly Good Time  
                               Many companies choose to tie-in their campaign with Halloween. Have a                             

Halloween party, create a haunted house and have a pumpkin carving or costume contest.  
 
 

Boogie for Dollars  
Throw a dance or even a dance-a-thon.  Charge admission, entry fees, or have entrants get pledges for time danced 
or for number of dances.  
 

Thank You, Thank You, Thank You  
Have a breakfast, lunch or dinner to thank your employees for participating in the campaign. Give out thank you 
tickets to people who gave a prescribed amount (i.e., one hour’s pay per month). Other contributors could pay for the 
meal with proceeds going to CFC.  
 

Contests 
“Better odds than the football pool.”  
 
 

Ugly Tie or Hat Contest 
Executive staff members wear their ugliest ties or hats and solicit “votes” (a vote is $1) from 
employees. The person with the most votes at the end of the day wins the prize. 


